SEO Case Study - Ecommerce Brand

CLIENT

The client is an ecommerce brand selling premium power tools to homeowners and DIY enthusiasts
across the United States.

CHALLENGE

Organic traffic and sales had plateaued. The brand relied heavily on paid ads and lacked visibility
among searchers actively shopping for power tools.

GOAL

Increase brand visibility and drive organic sales by reaching high-intent consumers searching for
power tools and DIY inspiration.
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STRATEGY

e Audited the website and optimized the shopping experience for both search engines and conversions:
o Improved site speed, mobile usability, and product category structure to support crawlability and buyer flow.
o Optimized CTAs, product names and descriptions, FAQs, upsells, cross-sells, and Add-to-Cart buttons.
Created a Learning Center focused on Helpful Content strategy:
o Published educational guides and how-to articles featuring products in a natural, informative way.
o Answered customer pain points using keyword research to attract in-market shoppers.
Optimized on-page elements across product and category pages, including metadata, schema, and image alt text.
Enhanced internal linking and indexing to increase product and category page visibility.

Monitored performance monthly and adjusted content strategy based on rankings and engagement metrics.
Generated customer reviews to build authority with consumers and search engines.

SERVICES WE PERFORMED

e Technical SEO Audit e Learning Center Development
Keyword Research Helpful Content Creation
Product Page Optimization Internal Linking Strategy
Listing Page Optimization Product FAQ Optimization
Conversion Rate Optimization (CRO) Product Schema Markup Optimization
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RESULTS WEBSITE TRAFFIC

+62% organic traffic increase in 12 |
months (year-over-year) :: o S it
375+ new high-value keywords ranking in
the Top 3 results within 12 months

+53% organic product sales increase in
12 months (year-over-year)

67% of new customers became recurring
customers within 12 months

50% cart abandonment reduction in 12
months (year-over-year)
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“We were stuck in a rut with flatlining organic sales. Reach One Marketing
drove a 60% lift in organic product sales in just 12 months—with no
additional ad spend. The ROI speaks for itself.”

- Stephanie L.
Director of Marketing, Ecommerce Brand
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